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Introducing the latest téchnology for
uilding campaigns, optimizing conve,
and predicting’" future results.4%




What is MarTech?



& chiefmartec.com Marketing Technology Landscape (“Martech 5000” May 2017
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Sources: CabinetM, Capterra, G2 Crowd, Google, LUMA Partners, S»ftery, TrustRadius — see http://chiefmartec.com/2017/05/marketing-technology-landscape-supergraphic-2017/ for details. Produced by Scott Brinker (@chwefmattec) and Anand Thaker (@anandthaker).



Sales First Marketing

We leverage these technologies and more to help companies generate
leads, stay top-of-mind and convert sales.
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Choose your tools :)



It's still about the artist...

Anyone can paint... Michelangelo, Sistine Chapel ceiling, 1505-1512

Find Us On Facebook




How far do you want to go?

Leverage technology?
Learn to use technology yourself?
Create technology?



Who built their own smartphone?




Most of us just want to
leverage technology.



ONTRAPORT  FeATURES  PRICING  COMPANY  RESOURCES  PARTNERS ‘. 855.ONTRAPORT m

ONTRAPORT BLOG TART HERE FREE RESOURCES MODERN ONTRAPRENEUR ONTRAPORT INSIGHTS SUBSCRIBE TO OUR BLOG Q

IN-DEPTH DIGITAL HANDBOOKS

BLUEPRINTS

Learn everything you need to know to develop and implement core
marketing and sales strategies in your growing business.

CUSTOMER RELATIONSHIP MARKETING AUTOMATION

MANAGEMENT (CRM) NI AL/TOMATION FOR ENTREPRENEURS
FOR ENTREPRENEURS

CUSTOMER RELATIONSHIP
MANAGEMENT (CRM)

Learn how to implement a CRM Learn the ins and outs of creating

strategy and the software to boost targeted, automatable marketing
your business' efficiency and systems that generate powerful

empathy. marketing results.

READ MORE » READ MORE »

ontraport.com/blog/blueprints



ONTRAPORT  FeATURES  PRICING ~ COMPANY  RESOURCES ~ PARTNERS ‘. 855-ONTRAPORT (
L

ONTRAPORT BLOG START HERE FREE RESOURCES MODERN ONTRAPRENEUR ONTRAPORT INSIGHTS SUBSCRIBE TO OUR BLOG Q

MARKETING AND SALES BEST PRACTICES

FREE GUIDES

Check out these downloadable guides complete with
data-driven insights and the latest strategies and tactics
to support your business growth.

ontraport.com/blog/guides



MAPPING AND
PERSONALIZING YOUR
CUSTOMER JOURNEY

S e o e

ontraport.com/tools/sales-force-automation/mapping-and-
personalizing-your-customer-journey

Marketing and sales process
Segmented contacts and offerings
Segmented experiences
Expanding lifetime value

Human interactions

Automate repetitive tasks
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ONTRAPORT BLOG START HERE FREE RESOURCES MODERN ONTRAPRENEUR ONTRAPORT INSIGHTS SUBSCRIBE TO OUR BLOG Q

CAMPAIGN AND AUTOMATION STRATEGIES

ONTRAPORT
USECASES

Discover how ONTRAPORT makes short work of integral
marketing and operations processes for businesses in
any vertical with its robust automation toolset.

ontraport.com/blog/usecases



It's all about process...

DEMO REQUESTS

-B-2

FILLS OUT DEMO RECEIVES DEMO CALL
REQUEST FORM ON YOUR SITE  REMINDER EMAIL.

LEAD
@ @/
SALES REP RECEIVES TRIGGER

TASK TO CALL LEAD

RECEIVES DEMO CALL.
FROM SALES REP

a

CALLS
NEW LEAD



https://ontraport.com/tools/sales-force-automation/usecases/sales-force-automation

My friend, Landon Ray and my ONTRApeeps..
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https://ontraport.com/
https://docs.google.com/document/d/1Soz5rYz221mMu86vZD3anOAyXrRUC1o3U06ZlyFTDi0/edit?usp=sharing

